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1. Corporate Relationship Department 2. Manager — Listing
BSE Limited National Stock Exchange of India Ltd.
Phiroze Jeejeebhoy Towers, Exchange Plaza, C-1, Block G,
Dalal Street, Bandra Kurla Complex, Bandra (E),
Mumbai - 400001. Mumbai - 400051.

Sub.: Newspaper publication in Business Standard (English) and Sakal (Marathi) on
8th October, 2025 by Kansai Nerolac Paints Limited regarding special window
for re-lodgement of transfer requests of physical shares

Ref.: 1. Regulation 30 of the Securities and Exchange Board of India (Listing

Obligations and Disclosure Requirements) Regulations, 2015
2. BSE Scrip Code - 500165, NSE Symbol - KANSAINER

Dear Sirs,

In terms of the provisions of Regulation 30 of Securities and Exchange Board of India (Listing
Obligations and Disclosure Requirements) Regulations, 2015, we are enclosing herewith the
newspaper cuttings of the Notice published in Business Standard (English), in all editions across
India (copy of Mumbai Edition is attached) and in Sakal (Marathi) published in Mumbai edition
on 8th October, 2025 intimating the opening of a special window of six months, from
7th July, 2025 to 6th January, 2026 for re-lodgement of transfer requests of physical shares in
pursuance of the SEBI Circular No. SEBI/HO/MIRSD/MIRSD/PoD/P/CIR/2025/97 dated
2nd July, 2025.

The copy of the SEBI Circular is available on the website of the Company at www.nerolac.com.
This intimation along with the newspaper cuttings of the Notice will be available on the website
of the Company.
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TAKE TWO 17

Cracks on
the screen

A growing ad market, an evolved advertiser,
and a metric that works are what TV needs
to pullitself out of its downward slide.

That appears to be a tall order

VANITA KOHLI-KHANDEKAR
Pune, 7 October

Godrej Consumer Products is the third-
largest advertiser on television, behind
Hindustan Unilever and Reckitt Benc-
kiser. Cinthol, Good Knight, Kama Sutra,
Park Avenue, and all the other brands
under it, together earned it a revenue of
314,680 crore in 2024-25 (FY25). That year,
itsexpenditure on advertising grew by two
and a half times, to 31,020 crore. Over 95
per cent of this was spent on the ‘large
screen’ — that is, television, both linear,
and internet-enabled or connected.

“For us, it is not about digital or TV —it
is about the large versus small screen, and
we are big believers of the large screen,”
says Harsh Deep Chhabra, global head,
media, Godrej Consumer Products.

Godrej Consumer Productsis an excep-
tion, considering that advertisers have
been deserting television en masse. Televi-
sion, the largest medium in India in terms
of reach and revenue for over three dec-
ades, has been losing both.

“There has been at least a 20 per cent
declineinad revenueson TV in the first six
months (of 2025),” says Mihir Shah, vice
president, Media Partners Asia. This fol-
lows three straight years of decline in both
advertising and pay revenues (see charts).
Thereasons: Astructural shiftinhow TV is
watched and, therefore, how advertisers
view it, and a soft ad market that doesn’t
appear to be recovering.

“Advertising grew only during the IPL
(Indian Premier League). All other genres
have de-grown,” points out Ashish Sehgal,
who was until recently the chief growth
officer, ad-sales, broadcast and digital, at
Zee. “Spending by the top 50 TV adver-

tisers, who account for three-fourths of
TV advertising, have bottomed out.”

Most broadcasters are scrambling
to find a solution. Sun TV is building
its movie and sports franchise businesses
to shore things up. Sony roped in
Gaurav Banerjee as managing director and
CEO from Disney Star last year. His first
brief, say analysts, isto revive the television
business. Disney Star merged with
Viacom18in 2024 to form JioStarinabid to
scale up. All of them have seen television
revenues —and in the case of Zee and Sun,
even share prices — sliding down.

Vivek Couto, executive director, Media
Partners Asia, goes to the extent of saying:
“TVisdamaged.”

All pixelated

In2019, over210 million Indian homes had
atelevision set —that was an audience size
of almost 900 million. These were largely
direct-to-home (DTH) or cable homes.
Thanks to the pandemic and the rise of
streaming, this is down to 157 million
homes, reaching 659 million people — a
fall of 43 million homes (see chart).

Break this down further.

Alittle under half of those 157 million
homes are on DD Freedish — a free
DTH service from the state broadcaster.
The remaining 92 million homes are
either hybrid — they have a combination
of cable/DTH and connected TV — or use
only one of these. Much of the audience
growth is coming from either DD
Freedish or from people watching
YouTube on TV. All of this is ad-sup-
ported growth. If you put YouTube aside,
Zee, Sony, Star, and almost every major
broadcaster, has a presence on DD Free-
dish. Why, then, has the industry not

The reach

TV homes (million)
M Digital pay TV homes (cable, DTH, IPTV)
M Free-to-air homes (DD Freedish)

—Total TV homes (mn) ——
161.1 160.8 158.6

65
93.6

2024

2022 2023
Source: Media Partners Asia

The money
Revenue (X crore)
M Advertising B Subscription

— Totalrevenue R ar) ———

63,700 63,400 58,900

2022

2023

2024

been able to capitalise on this growth?
“More than 60 per cent of advertising
money is spent on free-to-air television,
but the rates are a fraction of pay TV,”
Shah points out. On the online side, 30-40
per cent of OTT viewing is catch-up TV.
The largest broadcaster, JioStar, also
owns one of the largest OTT platforms.
Most others have a sizeable audience, if
you combine their streaming and linear
audience numbers. Yet, the viewer watch-
ing, say, Anupama on connected TV
(CTV)ishalfasvaluable as the one watch-
ingitonlinear TV. And the one watching

iton DD Freedish is even less so.

The power of three
The picture is unlikely to change unless
three things happen simultaneously.
First, the ad market starts to grow.
Since 2023, growth has slipped below the
usual 10-12 per cent to 7-8 per cent, overall.
Unsurprisingly, much of the growth
goes to digital. In most years, “there was
always one new category that lifted ad
growth — handset OEMs (original equip-
ment manufacturers), telecom, startups,”
says Shah. “In the recent past, no new

THE LARGEST BROADCASTER,
JIOSTAR, ALSO OWNS ONE OF

THE LARGEST OTT PLATFORMS.
YET, THE VIEWER WATCHING,

SAY, ANUPAMA ON CONNECTED TV
IS HALF AS VALUABLE AS

THE ONE WATCHING IT ON

LINEAR TV. AND THE ONE
WATCHING IT ON DD FREEDISH

IS EVEN LESS SO

advertiser category has emerged, while
the largest advertiser, FMCG (fast-moving
consumer goods), has slowed.”

Rajeev Dubey, vice president market-
ing, Dabur India, points to the FMCG
results: “Nobody has grown by 10-12 per
cent, the way they used to. Everybody has
cutadvertising. Our commitments are not
what they were 4-5 years back.”

Sehgal says in the current economic
situation, everyone wants instant results.
“When you have limited money, the
thinking is: “‘We will build the brand later.
For now, let us focus on selling.”

It isn’t about just the shifting audi-
ence. Those the broadcasters are captur-
ing online. It is also about advertisers
who are more performance oriented,
while TV is about impact. “Performance
marketing has always existed in the form
of coupons or telemarketing,” says Chha-
bra. “It depends on what the brand’s goal

is — short-term business push or long-
term brand value.”

This is the second thing that’s needed:
Advertisers who are more focused on
brand-building, such as HUL or Godre;j.

This means an emphasis on reach,
time spent, total attention, and impact.

“Co-viewing on TV (four people per
connection) and on CTV (1.8 per connec-
tion) is good,” says Chhabra. That takes
care of reach. “On social media, you can
scroll past my ad. People usually drop off
after three seconds. On both TV and You-
Tube, the ad will be watched for atleast 10-
20 seconds,” he explains. “So, the cost per
effective reach, after factoring in atten-
tion, is best on both linear and connected
TV,” he adds. Most advertisers, however,
don’tlook at it that way.

Sehgal is of the view that advertisers
aren’t gauging TV’s strength properly.
“The opaqueness of the TV rating system,
when it comes to measuring its impact,
becomes a deterrent.”

Thisis the third thing that’s required:
Data on the impact of television, and
on how much of the shift online is being
captured by it.

The Broadcast Audience Research
Council (BARC) has been flogging the
same reach numbers since 2018, when the
last baseline study was done. The reason:
The Census hasn’t happened since 2011.
“An establishment survey doesn’t need the
Census. The sooner we do a fresh study, the
betterit will be,” says Chhabra. Godrejuses
research agencies to fill the gaps.

In July this year, Kevin Vaz, president,
entertainment, JioStar, came on the board
of BARC. And in August, Banerjee became
chairman. For both these companies, TV
isahuge part of their topline. Not surpris-
ingly, astudy on connected TV and a fresh
baseline study are in the works.

“Barring IPL and Bigg Boss, there islittle
tokeep viewers engaged,” says Shah. “Most
prime-time Hindi fiction shows have been
running for over 14 years. There is a strong
case to refresh television programming,”
he adds, echoing what Uday Shankar, vice
chairperson, JioStar, told this writer last
year: “Television still has a long runway in
India. You're still talking about 90-95 mil-
lion paying subscribers. In terms of watch
time (about 4 hours a day), reach (800 mil-
lion viewers), advertising value (4-6 times
of digital on a per unit basis), whatever
metric you take, it is very powerful. The
creative, brand, and consumer experience
innovation needs to step up.”

That could restore the sheen the screen
has been missing.

OPINION

When states compete, India wins

NARA LOKESH

It would be no exaggeration to say that
Andhra Pradesh has faced ademanding
journey since the bifurcation in 2014.
Hyderabad was the engine of growth in
the united Andhra Pradesh state, and we
have had to rebuild the economy after
the loss of our crown jewel.

Inthose early years, our government
embarked on several landmark projects
to get AP on the growth path. Amaravati
was launched as a modern capital,

Sri City scaled into aleading industrial
cluster, and an electronics corridor took
shape in Tirupati. Near Visakhapatnam,
the medical devices park emerged asa
national leader, and Polavaram reached
72 per cent progress by 2019. All these
were accomplished with minimum
funds, a non-existent capital city, and
despite major setbacks like the Hudhud
cyclone. However, we had the strength
of the Telugu resolve, immense diaspora
support, and the credibility of “CBN” as
an investment brand.

It was disappointing when the
period from 2019 to 2024 reversed
much of that momentum. The Singa-
pore partnership for Amaravati was
cancelled, power purchase contracts
with respected global firms such as
SoftBank and ReNew Power were rolled
back, and Polavaram advanced by only
3 per cent in 5years. It would be fair to
say that the only project that was suc-
cessfully completed was a 550 crore
palace to house the former chief min-
ister Jagan Mohan Reddy! Overall, in
the last five years, AP’s dreams were
deferred not due to a lack of capacity,
but due to a lack of stewardship.

With a historic mandate in 2024, the
focus returned to fiscal repair, institu-
tional renewal, and reputational
rebuilding, even as neighbouring states
moved ahead in key sectors. The task
was straightforward: Restore Brand
Andhra Pradesh as a preferred destina-
tion for high-quality investment and
pair it with world-class skilling, so every
invested rupee creates jobs with dignity.

Seventeen months on, outcomes
show a clear shift from intent to execu-
tion. Andhra Pradesh has concluded
more thanI10.7 trillion in investments,
with projects moving rapidly from com-
mitment to construction. Premier
Energies’ 3,000 crore solar cell facility,
LG’sX6,000 crore electronics expan-
sion, and ReNew’s large hybrid energy
project are under active build-out. In
line with the NDA manifesto, the state is

In the early years, the Andhra Pradesh government embarked on several
landmark projects to get the state on the growth path. Amaravati (pictured)
was launched as a modern capital, Sri City scaled into a leading industrial

cluster, and an electronics corridor took shape in Tirupati

steadily advancing toward 2 million
new jobs, recognising that every pay-
check today strengthens families and
the wider economy.

Investor confidence is returning. As
my dear friend Aditya Mittal of Arcelor-
Mittal noted in London during an inves-
tor gathering, the pace at their Andhra
project has put the state among their top
global destinations. Make no mistake —
when companies like ArcelorMittal, LG,
and Brookfield deepen their presence in
the state, India benefits. The resulting
stronger supply chains, technology
transfer, and a wider base of competitive
manufacturing and services make for a
stronger country.

Competition among states is not just
real but also healthy. Every corporate
entity’s board evaluates risk, reward,
and alternatives. Tamil Nadu and Kar-
nataka, for example, have built strong
ecosystems in textiles, footwear, and
aerospace; their leadership deserves rec-
ognition and offers lessons. East Asia’s
experience shows what speed, cluster-
ing, and scale can achieve — turning
small sites into global hubs. Strategic
capacity in technology and supply
chains does not only raise incomes; it
also builds resilience and influence.

Itake great inspiration from the
book, Applein China, by Patrick McGee
where the author describes the early
days of Foxconn in Taiwan and China,
and how alittle hillock was converted
into a factory overnight and soon
became one of their largest manufactur-
ing facilities. Taiwan is a great example
of how a country’s strategic strength has
grown on the back of superior design
and manufacturing capabilities. As
Chris Miller notes in the book Chip War,
Taiwan’s dominance in microprocessor
design and manufacturing has also
given it great geopolitical strength.
Taiwan is now wooed by America and
Europe to set up chip design facilities
across the world. The US defends
Taiwan as it recognises that any tensions
in Taiwan would have a disruptive effect
across global supply chains.

PHOTO: STATE GOVT

Andhra Pradesh aimstolead on
speed, scale, and stability. The state
works with the agility of a startup and
the discipline of a Fortune 500 firm.
When an investor commits, it becomes a
shared mission: Senior officers are
assigned, issues are escalated quickly,
and solutions are owned end-to-end. I
am personally available on WhatsApp
for any issues that investors may face.
But above all, our biggest strength is our
humility. We are open to feedback and
brickbats, if we get better. We also shrug
off uncalled-for jibes from neighbouring
states with a smile. The lower they fall,
the higher we will go. The only thing that
matters to us is our next 1,000 jobs and
where they are coming from.

Ispend sleepless nights thinking
about how we can scale up our goals
and our targets. Our demographic divi-
dend is in our favour today, but this
window is limited. We need to capital-
ise on this with urgency so that we can
make India the next Asian tiger. I must
also mention the unstinting support I
have received from Prime Minister Nar-
endra Modi during our interactions, as
well as (IT Minister) Ashwini Vaishnaw.
Ialways come back from these meet-
ings with greater motivation and
enthusiasm to implement reforms and
create more jobs.

On November 14-15, Visakhapatnam
will host the CII Partnership Summit. It
will welcome new partners, showcase
proven models, and set a roadmap for
the next10 trillion of investments. We
will define tighter targets, clearer time-
lines, and better delivery. The message is
simple: As Andhra Pradesh competes
fairly and executes well, India gains -
through jobs, innovation, and shared
prosperity. When states compete on
policy depth and delivery excellence,
Indiawins.

The writer is Minister of Information
Technology, Electronics and Com-
munications, Real Time Governance
and Human Resources Development
in the Government of Andhra Pradesh
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Tel. No.: +91 22 6665 8282

Email:

process/ or otherwise.

—400083, Contact no.+91 8108116767.

TATA CHEMICALS LIMITED

Corporate Identity Number: L24239MH1939PLC002893
Registered Office: Bombay House, 24 Homi Mody Street, Fort, Mumbai - 400 001

investors@tatachemicals.com Website: www.tatachemicals.com
NOTICETO SHAREHOLDERS
Special Window for re-lodgment of transfer requests of physical shares

In accordance with SEBI Circular No. SEBI/HO/MIRSD/MIRSD-PoD/P/
CIR/2025/97 dated July 2, 2025, shareholders of Tata Chemicals Limited
are hereby informed that a special window has been opened from July 7,
2025 to January 6, 2026 for re-lodgement of transfer deeds which were
lodged prior to the deadline of April 1, 2019 for transfer of physical shares
and rejected /returned/not attended to due to deficiency in documents/

Shareholders who wish to avail the opportunity are requested to submit
the necessary original transfer documents along with corrected or missing
details to the Company’s Registrar and Transfer Agent, MUFG Intime India
Private Limited at C-101, Embassy 247, L.B.S. Marg, Vikhroli (West), Mumbai

The shares that are re-lodged for transfer shall be issued only in demat form.

In case of any queries, shareholders are requested to raise a service request
at https://web.in.mpms.mufg.com/helpdesk/Service Request.html.

o KANSAI

‘ PAINT

KANSAI NEROLAC PAINTS LIMITED
Registered Office: 28th Floor, A-wing, Marathon Futurex,

N. M. Joshi Marg, Lower Parel, Mumbai - 400 013, Maharashtra
Tel.: +91-22 40602500 / 40602501, Website: www.nerolac.com
Investor Relations e-mail ID: investor@nerolac.com

CIN:

Special Window for Re-lodgement of

NEROLAC

L24202MH1920PLC000825

Transfer Requests of Physical Shares of

Pursuant to SEBI

Place: Mumbai

For Tata Chemicals Limited

Sd/-
Rajiv Chandan
Chief General Counsel

Kansai Nerolac Paints Limited

PoD/P/CIR/2025/97 dated 2nd July, 2025, all shareholders are
hereby informed that a special window is being opened for a period of
six months, from 7th July, 2025 to 6th January, 2026 to facilitate
re-lodgement of transfer requests of physical shares that had been
lodged prior to 1st April, 2019 and which were rejected / returned / not
attended to due to deficiencies in documents / process / or otherwise.
During this period, the securities that are re-lodged for transfer
[including those requests that are pending with the Company / its
Registrar and Transfer Agent (RTA), as on date] shall be issued only
in demat mode. Due process shall be followed for such transfer-
cum-dematrequests.

Investors who have missed the earlier deadline of 31st March, 2021
are encouraged to take advantage of this opportunity by furnishing
the necessary documents to the Company's RTA i.e. MUFG Intime
India Private Limited (formerly Link Intime India Private Ltd.) at C-101,
Embassy 247, L.B.S. Marg, Vikhroli (West), Mumbai - 400 083.

Circular No. SEBI/HO/MIRSD/MIRSD-

Date: October 7, 2025 & Company Secretary For KANSAI NEROLAC PAINTS LIMITED
Sd/-
Place: Mumbai G.T. Govindarajan
Date: 7th October, 2025 Company Secretary
— Advertorial

enowned jewellery brand

KISNA Diamond and Gold

Jewellery celebrated the
launch of its 100th exclusive show-
room with a grand event, attended
by prominent industry stalwarts
and dignitaries.
Under the visionary leadership of
Mr. Ghanshyam Dholakia,
Founder & Managing Director of
the Hari Krishna Group, KISNA
has emerged as one of the fastest-
growing jewellery brands in the
country, expanding its footprint
from metros to tier-2 and tier-3
cities across India, achieving this
milestone in a record span of just
three years.
The brand’s rapid growth reflects
its strong consumer connect, trust-
ed craftsmanship, and vision of
“Har Ghar KISNA” — making dia-
mond jewellery accessible to every
Indian home.
The event witnessed the esteemed
presence of distinguished digni-
taries including Mr. Paul Rowley,
Executive Vice President, De
Beers Group, Padma Shri Mr. Saviji

KISNA CELEBRATES 100
SHOWROOM MILESTONE

MR. GHANSHYAM DHOLAKIA,
Founder & Managing Director, Hari Krishna Group

Dholakia, Founder & Chairman,
Hari  Krishna  Group, Mr.
Ghanshyam Dholakia, Founder &
Managing Director, Hari Krishna
Group, Mr. Parag Shah, CEO,
KISNA Diamond & Gold Jewellery.

The gathering of over 800 atten-
dees across the industry, marked a
momentous occasion as the team
collectively pledged to achieve the
milestone of next 100 showrooms
in the coming year.
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